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Abstract

The objectives of this study are: 1) To examine the resource context and governance
structure of community-based tourism on Koh Kret; 2) To analyze the experience-management
strategies employed by the Koh Kret community; 3) To propose sustainable development
guidelines for Koh Kret as a model community-based tourism destination. Using the Experience
Management framework as its primary analytic lens, the research adopts a qualitative case -
study approach. Data was collected through in=depth interviews with eight community leaders
and tourism operators, and through participant observation of Koh Kret’s key tourism activities.
The findings indicate that: 1) Koh Kret possesses outstanding cultural-tourism resources, notably
the Mon pottery craft and hands-on workshops for visitors. 2) The community applies five types
of experience-management strategies—Hands-On, Storytelling, Landmark-Based, Affective, and
Event-Based—to design its tourism offerings. 3) The most prominent experience-management
activity is the pottery workshop, which generates significant income and strongly motivates
repeat visitation. Although Koh Kret has achieved notable success, it still faces management
limitations, such as a lack of proactive online communication planning and insufficient youth
engagement in heritage transmission. Future development should therefore focus on
strengthening digital competencies and fostering cross-sectoral partnerships within the
community.

Keywords: Koh Kret; Community=-Based Tourism; Experience Management.
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4. asranserigausinieniguen uiean tun1sAneinauITekasuinnIsuuINIge
a¥19a35¢ (Living Lab) ilennasuluimamsviesiiealvsl 9 Ussanuaudu wim. uaz vvm. giana lu
msdalusunsu “msviesilenlasyuey” Wanufiddnuitiniesisanguans 1w dhidsuiuniuay
tinvioaiiengeds

5. AamuuarUszifiunasgsdeiies $avszuu KPI frudauandon 1y Aot aanmw
91M1A Audeay 1y NsiduTvensYy uagduaTegha Wy Meldladsdeaiaiou Tagede
Joya Big Data uazwuudisianuiianelaoeulal Ussyuseaunufniuyntnsunassniaguiuguy
DU, VYN, uaznAENTY WieuTulinagnsuazudletlymideiiuiivu

wuvnavaEastiaienalnnsimuniiddulituiniange lneandnnsiidusuainynate
g nMseysndusaniausIsy waznsduasuAsygiagusIndundsnrugiunsldmaluladids

A5719855A

anUseNan1sIAe

Yy A

aAUsENaN133T8 muTngUszasdnisidedei 1 Uiunminensuaglasaianisvieniionds
YUBUYUNEINTA NMTANEY WU Ineindadidnuazvesguvuiidunengidygmeiamusssumen
undunaiu fenued ssduAumiuagnismedondsssuwf Ssaenndestundndaiugiures
Murphy (1985) ﬁLﬁumiﬁmmmiviaqLﬁaﬂﬁaamﬁmﬁ'umméfmmiLLazw%’Wmﬂﬂmﬁqmu Tnlanig
msfidusiuvessznafesduseusdunounimeuuauianisyssdusa i euwes Murphy uans
IﬁLﬁudﬁLﬁasqmug_]ﬂ%’mzﬂﬁtﬂu “fildIusuman” (primary stakeholders) agggairanaumluniniy
Fedunagmanszaevszlevtimaasugalimuidsunielugusues sunnginlulassaiaaiove
fusznaunis OTOP wagnguotatainsiutifinenin denndaaiu Goodwin (2016) Tukasuides
Responsible Tourism: Using Tourism for Sustainable Development lé’fsuEnEJﬂiaUﬂ’liﬁmiﬁmlﬂgimi
viouflgriiFesfuiinvousoduindennazdsansiosiu lasniulinagsAauasmiisnusgsmativayy

[

LavAuATDIMSNEINTINAUgNTY wRedaensuuNST aun.nIzinda way vm. Wandunuimdug

Y
Uszaunulunsifauilassaieiiugiu arugiunsduasusuuuuianTsuideinusssy 1y Workshop
Jufumn feheasineliuazpdlaliyususiuguagniniinaouuiigmsse

TudiRvean1sviaaiieragnagagy (sustainable tourism) Swarbrooke, J. (1999) L@uauI@n Soft

v
a 5] £

Tourism WkiAwdEAyAuNIeYsnYivimluayitdinviesdu neunuuAniagiauinndundnnis

MNUFINVBY UNWTO wazhuania Bac (2014) fiaguinnisviaaiieanisadads 3 anu laun iasugie
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dapu—Tmusssy wazdauandon (triple bottom line) Tuuumnizinin mseysnvaassitulasenis
“Aavsdy uild AT’ warmsTadeituiaifen (sreen zoning) FTWBMNUANIIAIUANTIUIUALN
Houluamanadiuuandliifiunsuszgndlingud Soft Tourism SudununAnnisvieiieaiiunis
Aumanuuiseudte auteq lissiu damafdegunimdn waguuaAadunsianisminginsegag i
uenNi U meNAItelUsEnauNIEITY (OTOP Group) Bssannautnsiiufiuwn e faumear
waglawaing avviouuuimislaseainanisiifugua (governance structure) fidenndaaiundnves
Goodwin (2016) uag Murphy (1985) lumsiadsnmuenssunseadergueuiilidsuarsunsluns
dndulasumsimuilusunsuviondien

asu USunmineinsuaglassaiiamsvisafisndeyuvuveanizindnaenadesiungud g
vieaiealnsyuvues Murphy (1985) Aitfumsiidiusiuvesyury nqufimvieadielegesuinveuyes
Goodwin (2016) Aiunusuiinyousioduindon-dsau uazuwIAa Soft Tourism ¥ad Bac (2014)
fumseusndgiiviminazaiisaunasritaasugia diay uavdandon

afAUTENaNTITe muinguszasdn1sisedadl 2 nagnsnisinnisuszaunsalvieadienlu
guyumeinie sAdedu msdanisuszaunsainisvieadien (Tourism Experience Management) l¢5u
Anuaulang1unsvats lne Pine & Gilmore (1999) lauiaueimswgn wmsUseaunsal (Experience
Fconomy) 115373754 9a31s “Au3An” (experiential value) TWAugndn dsseneude 4 Aandnde
N13ANnw1 (Educational) N1sMaNLsY (Escapist) dun3en 1 (Aesthetic) wazAatuLiia (Entertainment)
d0nAd a3 UUIBY Mehmetoslu & Engen (2011) finuinanunsaldanuluaa 4ts lunsaseianufia
nelauazussgdlalunisndusniBeusi (revisit intention) Tuugunvieaifivasngg wenaini Tung & Ritchie
(2011) WueneunAnises Ussaunsainisvieadienfiuians1 (Memorable Tourism Experiences %138 MTEs)
e szaunsaifiunenddessenausisesdUsznaunan 4 Usznsie ensual (Affect) msiiu
AIANLNY (Expectation) AUEIAYLTINaa NS (Consequentiality) Lazn159189459% (Recollection) 113y
994 Kim, Ritchie & McCormick (2012) Salgiufudas u 1wy amnuudaning waznisidiusay wWisdn
Uszaumsainmsvieaiioafiviand ludssedunisioud Tamsssy (ol culture) Wal3suriisuiy
nansisefiniluinizinda wuin gumuld nagns Workshop duiefesdiufusnuasmedond ilenseduits
11§ Educational (M3158u3 ns¥UIUNNTYINLRETD) way Escapist (N15WA NS UIINTTAUTEINTY) vil4
timvieailenddin “deusimads” (co-creation) fuyuw nagms msta3ed (Storytelling) TnesinAmeariaay

A9 DIAUNANINAIUATEEITUVDY Tung & Ritchie (2011) MUUNTATNAMNEIAEYTIUTUN (contextual
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'
v o w =

importance) K1un1513 exlosUsy iRmans oy souazinddny 4 eensedunisdnasisau (recollection)
TAnswAuinvieadien

uanandl nmsdadunsengidydnual Wy eavainaidnarni gnansliluuungunienin
(Aesthetic) MuLLIYBY Pine & Gilmore (1999) flfiuin nMsad1sesAUszNoUMIgUMEEN W BLRLLAY
Uszaumsaiwaziduduvieaasugiassauninl Mossberg (2007) TéinauensouuuiAnnisuims
Tan13Uszaun1salannyuuesnIsnan (marketing perspective) lneuusoaniduasinsoundnie

(1) UWIAANTIIMAURER (co-production) VBIAUA-UTNTTEN I ILAZHSU Uay (2) Uadudndty 1ou

'
=

YAaINT (personnel) Awandonl (environment) wagl3aan (theme/story) Ingnsdlinizinin aenndes
funsouusnrunsmsiafanssuitilialonalsififlduiendessumantudisiiloviesiiu waznseud
AR IneeAUsEnauAnssulL LT Workshop, aa1n OTOP uaginania “Julva”
agu nagndni1sdanisuszaunisalveanizininaenndasiunsounguinan loun Pine &
Gilmore (1999) lufifiAsugAaurisUszaunisal Tung & Ritchie (2011) fudszaunisaiiuianduas
Mossberg (2007) sunssaunanuazsmooniuy lasnnnagnstoiaiuaisussaunisalfiinanduay
nszdlAnnsufieaslussezem
aAUTENaNIIITe MuTngUuszasdn1sitededl 3 Unngnisaluuimaianniidsduvesnis
Fansvioni ondaguvudunuuinzindn Goodwin (2016) Wulvinsvisaiisreg1s5uinvey
(Responsible Tourism) ¥MMUHIUNITYTNINITAIATIND 35 wazuvulugUuuunsasienusiuile
dioiaduaieauiuinvourodinuuetesdnsuasmantstiunauseloni unAniauayuuumadayii
unuiunATlanasesAaiddu Felsznoudae 3 HAndn leud wesugRataniw LATEENANY I
waziasugiadideadnfumsitaunianssudeadaassd Wnelianwdoldanmstuiueduiagivly
Aanssulval uazadrsluinanisdanisgaunimiinassdaeifussuuiiiaiidefiendenssuiunam
593%1A 11UYa Bramwell & Lane (2011) ufazlallfnanfeyuvulaenss udldiduieanisitugua
wazulounglusgiuviosiu-gianaindesdmnudaveuiazsmisiidwlddmdsnnvainvansngsly
msndula ilesnwaunaseritimsivlamansugiotaznsAuATemINeINTsIINA Jeaennded
funuamsiiuusilfis kP fuAunndon-danu-asugia wasUssgusvauanudaiiulasuaazads
MUV An Integrated Approach to “Sustainable Community-Based Tourism” (2016) lalausnsau
WuIAM SCBT (Structured Cognitive Behavioral Training) Lﬂuﬂﬂi?]ﬂanquaﬂiiuwNﬁﬁymﬂLLUUﬁ
lassaisBadusuuuunisvesmsthdansmnudauasngingsy wandiiiuindanandnnsidugua
AU waglauod1mstinseuaTesssu (Ethics) ANyRAsTsa (Justice) LagsssunAuia (Good
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Governance) tunannisdfgfiduaiunsimudiaunaznsusnsannisia neluninsguasiensy
wagUsziunisnszatenalsylevdegnadusssy luunumidiniziniamisideulosiuaninende
d‘ b4 % a wa aa .. ! U v 1 ! d' v

Woas1eeslJURnsiTie (Living Lab) saufu nvm. Wawnqunisvesieilaegusuuasimuiways
Koh Kret Guide 71ii5¥uu e-ticketing Wionszansnalsylevignaunusznaunisviesdiueguiniiey
4av1y Pesonen & Komppula (2010) wuiinisviesiiealagyuyuaeddianudidydunisasia
AMLAINNTIRALEITULAEEUTENUNTTULNIN I UNITE18NenBIARNI kaYNTHNBUTUYIN YL AT VA
FeaennaediutataueliinausunIaInfIneatazasanguyanIRIiantgluyusy Wesesiunaia

vieuiiengalninldlodeadinedundn

Jalauauue

UoLAURNNTINY

1. aviunuldun BCG Economy 8819YIINIT YIUINIINANATYIAITINN LATETAD
myuiey wasasushadiden Wdesulunmsdanimineins wu ssuuidamindenuusssund wae
mslifaqumielinnnisiiufuw-luianssuatheassd fvunnnsnistnnuasonefu-memana

alesiuanuwadnwasSNIAMA NG INGDY

a v b4 12

2. i@uasednen R IvauarInnssulile vy 9eUTUATUNSRaIRRda MIas1easIALlom

aa v

msAnlseanwuukinguemviluyuwy Wannlasinsgamednalnensudunumissnduiusinssy

wATNANS YRR W UULT UallLfe

aa o ¥

3. Wanlaseas e ugIuAIe as1aweundaty “Koh Kret Guide” 5835Un15983 Workshop,

i 1l
(% o w A

lawaind, LHUNLTITAUTTIN WALIEUU e-ticketing AAR9YAlUTNIS Wi-Fi @1s1sagluanddgiite

q

arfuayunsldauueys wazifiutoya Big Data IATzvingAnssuiinviesile

4. l@3uA3e918ANTWTBN8UBN JULoNnIINeIdeLaran i uITeas 19U uRN1sETIe
(Living Lab) \ilenmasauasiamnuinnssuusnsveadiensiudu nvm. senuuulusunsynisveadien
Tneyuvudmiunga Niche Market 1 thidsusnsnuaiinveaiengsde

a 1Y

5. dndasruuRamu-Ussiunailgn fwun Pl fuAanden fudiay fusugio Sauszy
stakeholder Tnsinaazads iofnmunanisiiiuny Uiudsumuny uasudloamidaiuiimg

1.6 Waunlassairsnsiiduguataauunumuasinives eun., nvm., uaziaTetnengs OTOP
Tunsuimsdanisminensuazanssuvieniion davuuimienisfidiusinvesussvvurtuni

=4
#15150UzYNATIY
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AU UPINPBEAAUASUNT I untnnnd. 1(2), 82-109
ity Avatinaamas (2564). mstusnmaveaflenguruiadsassdfeniseyinsuasianssunisse
ayulnssuadlugurunznia suneUinnda Samriauunys. MIENIEzaDIA NN INGISY
A58, 1(15),23-39.
An Integrated Approach to “Sustainable Community-Based Tourism”. (2016). Sustainability, 8(5),
475,
Bac, D. P. (2014). The emergence of sustainable tourism - a literature review. Quaestus
Multidisciplinary Research Journal.
Bramwell, B., & Lane, B. (2011). Critical research on the governance of tourism and sustainability.
Journal of Sustainable Tourism, 19(4-5), 411-421.
Butler, R.W. (1980). "The Concept of a Tourism Area Cycle of Evolution: Implications for

Management of Resources." The Canadian Geographer, 24(1): 5-12.

ISSN 3088-3237 VOL.1 NO.1 (January-March) Page | 13



JOURNAL OF HUMANITIES AND SOCIAL SCIENCES, GRADUATE SCHOOL,
STAMFORD INTERNATIONAL UNIVERSITY

Community Based Tourism. (2013). Thai Community Base Tourism Retrieved July 7, 2014, from

http://thaicommunitybasedtourismnet work.wordpress.com/cbt/. (in Thai)

Freeman, E. R. (1984). Strategic Management: A Stakeholder Approach. Boston: Pittman.

Goodwin, H. (2016). Responsible Tourism: Using Tourism for Sustainable Development.
Goodfellow Publishers.

MacCannell, D. (1976). The Tourist. London: Macmillan.

Mehmetoglu, M., & Engen, M. (2011). Pine and Gilmore’s Concept of Experience Economy and Its
Dimensions: An Empirical Examination in Tourism. Journal of Quality Assurance in
Hospitality & Tourism, 12(4), 237-255.

Mossberg, L. (2007). A Marketing Approach to Tourist Experience. Scandinavian Journal of
Hospitality and Tourism, 7(1), 59-74.

Murphy, P. E. (1985). Community-Based Ecotourism: A Case for Local Participation. Annals of
Tourism Research, 12(3), 591-616.

Pesonen, A., & Komppula, $5.(2010). The innovative organization. Long Range Planning. 23, (2),94-102.

Pine, B. J., & Gilmore, J. H. (1999). The Experience Economy. Harvard Business School Press.

Putnam, R. D. (1993). The Prosperous Community — Social Capital and Public Life. ~ America
Prospect.

Richards,G.and Wilson,J.(2006).Developingcreativityintouristexperiences: asolutiontotheserial
reproductionofculture?.Tourism Management 27:1408-1413.

Swarbrooke, J. (1999). Sustainable Tourism Management. Cabi, New York.

Tung, V. W. S., & Ritchie, J. B. (2011). Exploring the essence of memorable tourism experiences.
Tourism Management, 32(5), 123-131.

Vongvisitsin, T. B., Huang, W.-J., & King, B. (2024). Urban community-based tourism development:
A networked social capital model. Annals of Tourism Research, 106, 103759.
https://doi.org/10.1016/j.annals.2024.103759

Wang, N. 1999. “Rethinking Authenticity in Tourism Experience”, Annals of Tourism Research, 26:
349-370.

ISSN 3088-3237 VOL.1 NO.1 (January-March) Page | 14


https://doi.org/10.1016/j.annals.2024.103759

JOURNAL OF HUMANITIES AND SOCIAL SCIENCES, GRADUATE SCHOOL,
STAMFORD INTERNATIONAL UNIVERSITY

N13UIMSUlEUIEAIE1TULUANTIANTTAAINYUTUNINTTE SIUTURE 19T UR

Y91 NeNUIIUAUNGUYIANY

2N

Public Policy Administration and Community Market Management for Peaceful
Coexistence Between Lowland Thais and Ethnic Groups
Bas Tud
NI IN50aTY
Aisara Wandee
Independent Scholar, Thailand
Corresponding Author Email: aisara.wandee@gmail.com

Received July 10,2025; Revised September 29, 2025; Accepted October 16,2025

o/ 1

unfnge
M9I9eAseildunsideidmanin (Qualitative Research) fidnguszasdiiie 1) Anwianinnig
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(Content Analysis)

U t% v =]

pansIdenui 1) anmmsvimsulsueassugveiniadgiatumsinssdeuiuilugiioy
d1n591nULasans (Top-down) udlussduufuinng sanayuyusimiidu "fufinans” medsauuay
ATEAY 2) NsrUIuMTEANsiduaiuduiniw tAnainnnsaiiendinisaudu (Shared Rules) nslal
uisuenlaunsfauuAng uaznsfisneidefumaasugia JadisanenfimnanAnug 3) wumned
mnzaude MadgemsUsuunumangmuatiugdiueauazenn (Facilitator) atfuayusuuszanadi
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Abstract

This qualitative research aims to 1) study the state of public policy administration and
community market management; 2) analyze the community market management processes that
promote peaceful coexistence; and 3) propose guidelines for public policy administration for the
coexistence between lowland Thais and ethnic groups. The key informants consisted of 75
individuals: 30 lowland Thais, 30 ethnic group members, and 15 relevant government officials.
Research instruments included documentary research, informal interviews (60 key informants),
in-depth interviews (15 individuals), participant observation, and non-participant observation.
Data were analyzed using content analysis.

The results revealed that: 1) the state's public policy administration predominantly
emphasizes spatial regulation through a top-down approach, whereas at the operational level,
community markets serve as a socio-economic "common space." 2) Management processes
fostering peace stem from establishing shared rules, non-segregation of trading zones by
ethnicity, and economic interdependence, which effectively reduce ethnic prejudices. 3) The
proposed guideline suggests that the government should shift its role from a controller to a
facilitator, allocate culturally sensitive budgets, and promote a multilateral market management
committee.

Keywords: Public Policy Administration, Community Market Management, Peaceful Coexistence,

Ethnic Groups
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Abstract

This mixed-methods research aimed to: 1) study the changes of private educational
administrators under the Office of the Higher Education Commission (OHEC) in Northern
Thailand, and 2) establish guidelines for the transformation of private educational administrators
in the 21st-century technological transition era. In Phase 1, the sample consisted of 400 faculty
members and administrators from northern private higher education institutions in the 2024
academic year. Data were collected via questionnaires and analyzed using descriptive statistics
(percentage, mean, standard deviation) and inferential statistics (t-test, one-way ANOVA). In
Phase 2, 10 experts were selected using purposive sampling. Data were collected via semi-
structured interviews and analyzed using content analysis.

The results revealed that: 1) The overall changes in educational administrators were at a
high level. Hypothesis testing indicated that different personal factors significantly affected
perspectives on administrative changes at the .05 level. 2) Key guidelines for transformation
include four dimensions: (1) Digital Visionary Leadership, (2) Tech-Infrastructure Agility, (3)
Reskilling & Upskilling of human resources, and (4) Agile Management.

Keywords: Educational Administrators, Change, 21st Century Technology, Private Higher

Education Institutions

unid (Introduction)

Tugaamssud 21 Tanmdundgiunsiasuudasedrmanduanimaluladadva (Digital
Disruption) FedsnansynuegguLsIiennAAdIL TInfenAnsAny aantugaufnuwienyudedianiu
smeisludrunisutstunienisnan nisanasesuauln@ny wazauaiantslutves

nanwsay Idudesdsuiegiasa Juimsanufnudadedunalndrdgiianlunisiiniesdns
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NQuin13UInINsiUAsuLUas (Change Management Theory) HATeUsrendldlumaves

Kotter (1996) fitfugfanszuiumsadseunseuiing maas1eideoviend unzmsadaimussalmlly
3
93ANT

wuaAnAuduginluAnassen 21 (21st Century Leadership) lnaunulfniliduninunassin

AV

v

(Agility) Msiiidevimiiumalulad Lagainuaainv1eelsusl muaiuANaaIAN1eAIia (DQ: Digital

Intelligence)

a

wwIRnNsUSULURBUERIVIan1anIs@ne (Digital Transformation in Education) {un1sysan

nswalulagiingnniAven1sdnnisfing AtNITUINISIANTT (Back office) TUaufisn1sdnnisisey
n1saeu (Front office)
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mﬁa‘”&a%&ﬁﬁgﬂLmeﬁé’mewmuﬁ%‘ (Mixed Methods Research) utadu 2 Sumou fsil
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M13199 1 Yeyanily
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1. LA
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2. 979

N 31 Y a5 11.25
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Abstract

This applied research utilizes a qualitative approach aimed at: 1) studying the economic
conditions and potential of Thai lowland communities and the Hmong ethnic group in Tak
Province; 2) analyzing the alignment and impact of government economic policies on the local
context; and 3) proposing appropriate economic development guidelines. The informants
consisted of 30 Thai lowlanders, 30 Hmong individuals, and 20 heads of government agencies,
totaling 80 participants. Research tools included key informant interviews (30 participants),
in-depth interviews (30 participants), narrative interviews (20 participants), participant
observation, and non-participant observation.

The findings reveal that the lowland Thai economy relies heavily on commercial
agriculture and retail trade, whereas the Hmong ethnic group depends on highland agriculture
and cultural tourism. An analysis of policy alignment indicates that most government policies
are formulated via a top-down approach, creating implementation gaps, particularly regarding
land rights restrictions for the highland Hmong. Consequently, appropriate development
guidelines should adopt a multimodal approach that integrates local wisdom with modern
technology. The state must adapt its policies to be flexible, accommodating the cultural identity
and ecological realities of each specific area.

Keywords: Community Economic Development, Lowland Communities, Hmong Ethnic Group,

Government Policies, Tak Province
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Abstract

This research, Community Market Management for Value Creation of Local Products: A
Case Study of Amphawa District, Samut Songkhram Province this applied and mixed-methods research
aimed to 1) study the current state of community market management, 2) compare the level of
local product value creation based on personal factors, and 3) propose guidelines for
community market management to elevate product value. The study area was Amphawa
District, Samut Songkhram Province, and the study was conducted between July 1, 2024, and
July 31, 2025. The sample consisted of 400 community members and entrepreneurs. The
research instruments included a 5-point Likert scale questionnaire and in-depth interview
guidelines. Data were analyzed using the Mean, Standard Deviation, and One-way Analysis of
Variance (ANOVA) with the F-test at a 0.05 significance level, alongside content analysis for
qualitative data.

The findings revealed that: 1) The overall state of community market management was
at a high level. 2) Hypothesis testing showed that samples with different income levels and age
groups had significantly different perspectives on local product value creation at the .05 level.
3) Qualitative data indicated a strong community need for digital marketing support and local
identity branding to sustainably increase product value.

Keywords: Community Market Management; Value Creation; Local Products; Amphawa District
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Abstract

This research investigates the strategic management of product innovation to enhance
marketing value for community enterprises in Thailand’s Central Region. Employing a mixed-
methods research design, the study integrated qualitative insights from 50 key informants—
comprising 25 entrepreneurs and 25 tourists—selected through purposive sampling and data
saturation criteria. Quantitatively, data were gathered from a sample of 400 tourists who had
previously visited the region, utilizing a structured questionnaire. Statistical analyses included
descriptive statistics (frequency, percentage, mean, and standard deviation) and inferential
statistics (One-way ANOVA), complemented by thematic content analysis for qualitative data.

The findings reveal critical gaps in technological integration and digital marketing
proficiency among local enterprises. However, a significant positive correlation exists between
innovative packaging, digital storytelling, and consumer perceived value. Results from the ANOVA
indicate that tourists with different occupational backgrounds perceive the value of product
innovation differently at a .05 significance level. The study concludes that an integrated
framework of "Cultural Identity-Driven Innovation" is essential for elevating community products.
This research provides a strategic roadmap for stakeholders to foster sustainable economic
growth and enhance the competitive advantage of community-based tourism in the Central
Region.
Keywords: Innovation Management, Marketing Value Added, Community Enterprise, Central

Thailand,
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